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Abstract

Introducing modern management concepts into museum visitor research has recently
been a popular topic. This study proposes a museum visitor behavior model by
establishing a relationship between brand image, service quality, perceived value, and
loyalty using structural equation modeling. A total of 7,814 valid questionnaires were
collected from a sample of public museum visitors in New Taipei City. The results
show that brand image is a main factor affecting visitors’ loyalty; not only does it
have a positive and direct effect, but also an indirect one through increased awareness
in service quality and perceived value, which acts as mediators in this relationship.
Our results are expected to provide the macro understanding for long-term planning
of museum development. Therefore, projects to build the brand image of museums
should help facilitate revisits from loyal visitors. This is critical to the successful

management and sustainable development of museums.

Keywords: Brand image, Structural equation modeling, Service quality, Perceived

value, Loyalty
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